
HOW TO MAKE 
YOUR WEBSITE 
NOT UGLY
Basic UI/UX for Programmers



HELLO!
Hilary Stohs-Krause
VP & Senior Software Developer @ Ten Forward Consulting
Madison, WI

FUN FACT
I care for 124 houseplants between work and home 🪴



THIS IS A REAL 
WEBSITE …
FROM 1996.
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WHY
   DESIGN 

MATTERS● USABILITY

● CREDIBILITY2

● INTEREST3,4



DISCLAIMER:
THERE ARE ALWAYS 
EXCEPTIONS.



WORDS: make speech visible
Breathing room, legible, scannable, simple

IMAGES: use appropriately

DESIGN: think logically

Icons sparingly, photos and graphics integrated

Patterns, progressive disclosure, consistency, functionality



WORDS
Make Speech Visible



WORDS: make speech visual

● Length: 60 to 100 characters per line5

● Line-height: 1.4

● Padding: At least 15px

Let your text breathe.



AVOID



emulate



WORDS: make speech visual
Make your text legible.

● Contrast: Don’t put yellow text on a white background6

● Size: Minimum 16px (depending on typeface)



AVOID



emulate



● Highlight key content

● Subheads, with lowercase and uppercase letters7

● Bulleted lists

WORDS: make speech visual
Make your text scannable.



AVOID



emulate



● Limit number of typefaces (2 or 3)

● Limit colors (two to three, not including shades)

● Use more complex fonts for headers, more basic for text

WORDS: make speech visual
Keep the decoration to a minimum.



AVOID



emulate



LET’S RECAP.



WORDS: make speech visible
Breathing room, legible, scannable, simple



IMAGES
Use Appropriately



● Labels: The rule, NOT the exception8

● Work best in navigation or menu

● Avoid icons with conflicting meanings

IMAGES: use appropriately
Icons



THINK FAST:
WHAT’S THE ICON FOR “SHARE”?
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● Banner blindness

● Integrate with content

● Informative and/or relevant

IMAGES: use appropriately
Photos and graphics



AVOID



emulate



LET’S RECAP 
AGAIN.



WORDS: make speech visible
Breathing room, legible, scannable, simple

IMAGES: use appropriately
Icons sparingly, photos and graphics integrated



DESIGN
Think Logically



● Alternate between small, medium and wide

● Quality > originality (in most cases)

● Find something that works, and use it as a model

DESIGN: think logically
Use patterns



AVOID



emulate



● F-shape reading pattern

DESIGN: think logically
Progressive disclosure
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● F-shape reading pattern

DESIGN: think logically
Progressive disclosure

● Top to bottom = important to less important

● Above the fold11

● Avoid putting key content in traditional ad areas



emulate



● Links, buttons

● Alert messages

● Forms

DESIGN: think logically
Be consistent

● Tables

● Header typefaces / sizes



AVOID



● Bugs matter as much as beauty

● Back-end impacts front-end

DESIGN: think logically
Functionality is part of design



DESIGN
IS WHERE SCIENCE & ART

BREAK EVEN
-  Robin Mathew,  design entrepreneur



FINAL RECAP.



WORDS: make speech visible
Breathing room, legible, scannable, simple

IMAGES: use appropriately

DESIGN: think logically

Icons sparingly, photos and graphics integrated

Patterns, progressive disclosure, consistency, functionality
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5. https://www.usability.gov/get-involved/blog/2006/08/line-length-and-onscreen-reading.html 
6. http://webaim.org/resources/contrastchecker/ 
7. https://www.blog.theteamw.com/2009/12/23/100-things-you-should-know-about-people-19-its-a-myth-that-all-capital-lett

ers-are-inherently-harder-to-read/ 
8. https://www.usertesting.com/blog/user-friendly-ui-icons/ 
9. https://www.fastcompany.com/3031872/why-isnt-there-a-standard-share-button 

10. https://www.nngroup.com/articles/f-shaped-pattern-reading-web-content/ 
11. https://resources.infolinks.com/static/eyetracking-whitepaper.pdf 
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THANKS!
Questions?
You can find me at hilarysk@tenforward.consulting

Feedback:
https://joind.in/talk/9ce10


